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- - - - -      PROFILE     - - - - -
Proven to develop brands, positioning strategies, marketing campaigns, and top-performing teams—Engaged target audiences through strategic marketing, media, and public relations initiatives; positioned offerings for top-of-mind presence in highly saturated markets through development and consistent presentation of brand image.
Award-winning marketer, recognized with Marconi and AIR honors—Known for the ability to define client and organizational needs; develop strong identities, messages, and integrated campaigns; serve as a product and company spokesperson; and  consistently lay the foundation for recognizable brands and images.
Skilled and insightful operations manager with the ability to lead creative and sales teams—Built cohesive teams committed to driving achievement of goals and excelling in fast-paced, deadline-driven settings. Leveraged hands-on management style and communication strengths to win the buy-in of team members and clients. Managed teams and budgets.
- - - - -      CORE SKILLS     - - - - -
	Public Relations & Branding

Target Market Identification
Marketing Campaign Design

Competitive Product Positioning
	Media Relations

Messaging Strategies

Product Launch & Re-Launch
Agency & Broadcasting Experience
	Corporate Identity

Content Development

Team Leadership & Coaching

Web Content Management Systems


- - - - -      EXPERIENCE & ACHIEVEMENTS     - - - - -
Creative Director (08-Present) – Media Master Advertising and Promotions – Toledo, OH
Recruited to assist in the launch of a startup advertising agency, working in concert with the Owner and Sales Manager to define branding strategies and secure new business, while leading efforts in the areas of radio and television production. Provide creative direction to clients based on their target audience, competitive forces, and brand and positioning strategies. Cultivate relationships with small business clients while increasing their exposure and market reach.
· Explored a diversified approach to winning market share, working with clients to coordinate media buys across various radio and television platforms; working with management on developing an Internet radio station.
· Coordinated full lifecycle production efforts from understanding clients’ goals and target market triggers, to writing and voicing scripts, and producing commercials for radio and TV broadcast.
Director of Creative Services / Program Director (05-08) – Cumulus Broadcasting – Toledo, OH

Managed the Creative Services Department servicing the needs of 8 radio stations, in addition to holding post as Program Director for a new AM talk station. Guided brand and positioning strategies for multiple formats, including a completely new station, leading a team of 4 producers in managing efficient operations, ensuring regulatory and legal compliance, securing new business, and developing highly effective client campaigns. Maintained the station’s website using Content Management System. Recruited, trained, and coached team members; supervised 10 associates, creating a motivational, performance-driven environment through open communication and awareness of expectations.
· Conceptualized, wrote, voiced, and produced broadcast marketing campaigns yielding strong ROI, that were also highly effective in increasing awareness, traffic, and conversion for clients.

· Instrumental in the launch of an AM talk station; researched format, identified target demographics, developed brand, and secured talent to drive revenue; achieved 166% of budget and captured $100K in paid programming.
· Developed a cost effective marketing plan to increase market visibility, leveraging relationships with sister stations to launch new brand and maximize penetration with 517,000 potential listeners.
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- - - - -      EXPERIENCE & ACHIEVEMENTS     - - - - -
- -     CONTINUED     - -

Promotions, Program, & Imaging Director (00-04) – Clear Channel Communications – Raleigh-Durham, NC
Served in a multifaceted capacity, holding accountability for writing and producing audio branding, developing schedules and events, coaching talent, and optimizing the efficiency and effectiveness of 2 stations. Managed a $50K promotions budget and coordinated large-scale direct mail campaigns. Hosted a Top 5 rated show. Voiced and produced commercials.
· Achieved market-leading rankings, placing as #1 or #2 based on listener demographics during the AM drive slot; positioned stations for instant recognition through consistent branding via marketing materials and promotions.
· Outlined and coordinated integrated marketing communication campaigns including direct mail, promotions, giveaways, collateral, broadcast media, and event components.
Director of Production (97-00) – Clear Channel Communications – Cleveland, OH
Earned a Marconi Award in addition to multiple Achievement in Radio awards for writing and producing exceptional promos and spots. Produced commercials and programming for 6 stations and hosted popular on-air shows.
· Worked on the Cleveland Browns Radio Network in addition to 5 other stations with various formats; produced commercials that achieved desired objectives, leading to multiple industry honors and awards.
- -     Additional Experience     - -
Provide voice branding for radio, TV, Internet, podcast, IVR, industrial, and narrative projects 
under the Chuck Matthews Voiceovers brand.
Played semi-pro football with the Cleveland Lions and Served in the United States Marine Corps Reserves.
- - - - -      EDUCATION & TRAINING     - - - - -
Marketing Coursework – Cuyahoga Community College, Cleveland, OH
Certificate in Radio & TV – Connecticut School of Broadcasting, Cleveland, OH
Top 1% of class  |  4.0 GPA

Technical Skills

MS Office, Adobe Audition & Photoshop, Pro Tools, Sony Digital Editors[image: image1.png]















